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What’s Next inSales & 
Marketing

© 2015 Adobe Systems Incorporated.  All Rights Reserved.  Adobe Confidential.



© 2017 Adobe Systems Incorporated.  All Rights Reserved.  Adobe Confidential.
© 2016 Adobe Systems Incorporated.  All Rights Reserved.  Adobe Confidential.

Opportunity to learn from Air and Hotel with steeper Digital 
Trajectories
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US Digital Travel Industry % of Sales, by Category

Source: UBS, “US Internet & Interactive Gaming – Turning to ‘17: Growth vs. Investments Ahead” Jan 2017
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52%
TRAVEL INTERACTIONS 
NOW TAKING PLACE ON 

MOBILE
-Adobe Digital Insights, 

‘16

INFLECTION POINT

DEC/2015 

“$1.3B in sales on our mobile 
sites and mobile app. 50% to 
60% growth again this year.”
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38% are interested in Conversational Commerce in Travel/Hotel
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Recommendations 
That US Internet 

Users Would Like To 
Receive From 

Chatbots, Nov 2016
% of responders

Product recommendations from retail stores

Hotels/accommodations

Travel destinations

Product recommendations from a pharmacy

Fashion/style
9%

12%

18%

20%

22%

DigitasLBi conducted by The Harris Poll as cited in press release, Dec 12, 2016
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AI will streamline travel planning
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“Alexa, ask KAYAK…”

…to track a flight.

…where I can go for $400

…to search hotels in Cancun.
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Chat through 
messaging enables 
frictionless commerce 
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VR to open up consideration
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56%
Watching Movies

Entertainment

Education

Discovering dangerous parts of the world

Previewing a resort or cruise

Viewing homes before they are built

Gaming

Test driving a car

Health care

Health and safety

Watching a sporting event

Training

Watching the news

Advertising

Dating service

Virtual Reality Activities that Interest US Internet Users, Aug 
2016 
% of respondents

Source: YuMe, “Immersive Technologies: The New Emerging Platform & Opportunities for Brands” Jan 9, 2017
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VR experiences are 
mostly top-funnel…

AR experiences are 
mostly middle and 
bottom funnel

Marriott was an early pioneer in VR, with its 
Teleporter VR tour in 8 cities in 2014 
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Transformation of Loyalty Relationships

Airbnb Forms Loyalty 
Partnership with Delta 
Airlines
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