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What’s trending for Holland America Group     

with a focus on adrenaline tours- Our Values 

Uncompromising Commitment to Safety and Sustainability

We have a great responsibility to safeguard the well-being of people and the oceans we sail 

upon. Ongoing training and adherence to rigorous standards are vital to preserving and 

protecting our guests, our employees and the environment.
Focus on Performance and Results

The foundation of our success always has been and continues to be a focus on performance and results.

Committed to Service Excellence

Striving for and achieving excellence in all aspects of company operations is a key ingredient of our culture and our success.

Integrity, Honesty and Ethics

Integrity, honesty and ethics guide our decisions at all levels, from individual employees to the company as a whole. We not only do things right, we do the right things.

Team Together, Team Apart

As a global company, we are challenged by the many miles that separate the parts of our team. With employees located throughout the world, we are committed to working together and sharing a common goal and vision.

Embrace Change and Improvement

We must change and evolve in order to remain viable and competitive.

Maintain Optimism and Perspective

We strive to recognize the valuable contribution of our employees and embrace their diversity as we make every effort to strike a positive and healthy balance between personal life and professional goals.

Hot Air Balloon…
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What’s trending for Holland America Group with a focus on 

adrenaline tours- Our Guests 

Psychographics & Demographics

 Globetrotting Learners- Active and Engaged. Sophisticated. 

Appreciate the finer things, seek outstanding service, 

Experienced in life. Learners. Upscale, Grown-up and want 

to remember experiences.

 Adventurous Explorers- Enjoy more adventurous immersion 

/ learning / cultural experiences. Tend to be younger than 

other learning segments and still working

 Both seek- Exclusive, Immersive, Connecting and Authentic 

Experiences. Insight into Local Culture & History. Action 

and Adventure.  Different and New.

 Ages: 45 to 54,  55 to 64 and 65 to 74. Some 

itineraries/seasons18 to 44.  

 North American market, but continuous efforts to expand. 
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Our Guests

Current development trends: 

Exclusive 

Small Group 

Culinary

Adventure

Marine Protected Areas 

Ventures by Seabourn- exhilarating sea-level adventures. 

• Zodiac inflatable boats

• Double sea Kayaks 

Brand Partnerships- Discovery Channel; O, The Oprah Magazine; Food & Wine Magazine, UNESCO

Wellness

Foreign Language
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What’s trending for Holland America Group with a focus on 

adrenaline tours- Our Destinations  

HAL GROUP –Roughly 40 ships with capacity of just 450 guests to 3600 

guests across carefully crafted worldwide itineraries with 650 unique 

ports of call.

Alaska & Hawaii- Helicopter tours, Glaciers, double line zip lining, white water rafting, 

kayaking, snorkeling, sled dogs & sled ride… 

Iceland (snorkel between tectonic plates) 

Caribbean, Mexico, Africa- water sports, whale shark snorkeling

Mediterranean- bicycle, kayaking, two-seater buggy driving, 4X4 self-drive how about 

racetrack driving with a Maserati?
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What
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How

Add Value- GoPro, social media, 

drones, pair with meaningful content. 
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Feeling Special #AlwaysInStyle  
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Thank You.


